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RAN-2108002203050041
T.Y.B.Com. (External) Examination March - 2026

 Marketing - III

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â. 1.  V|„$L$dp„ S>hpb gMp¡ : 20
 1. h¥qv$L$ dpL®$qV¯$N rkõV$d iy„ R>¡?
 2. dpL£$qV„$N k„ip¡^“dp„ h¥qv$L$ d|ëep¡“¡ A¡L$uL©$s L$fhp“p b¡ apev$p S>Zphp¡.
 3. L$pfZ k„ip¡^“ iy„ R>¡?
 4. Np¥Z dprlsu“¡ ìep¿epres L$fp¡.
 5. X¡$V$p kapC iy„ R>¡?
 6. dpL£$qV„$N Ap¡qX$V$ ìep¿epqes L$fp¡.
 7. Ap„sffpóV²$ue dpL£$qV„$N ‘ep®hfZ iy„ R>¡?
 8. dëV$u Q¡“g dpL£$qV„$N iy„ R>¡?
 9. õ‘^p®ÐdL$ N¡fgpc“u ìep¿ep Ap‘p¡.
 10. V²¡$X$-Ap¡qfA¡ÞV¡$X$ k¡ëk âdp¡i“ iy„ R>¡? 

â. 2.  dpL£$qV„$N k„ip¡^“ A“¡ h¥qv$L$ dpL£$qV„$N âZpguAp¡ hÃQ¡“p¡ k„b„^ kdÅhp¡. Ap^yr“L$ k„ip¡^“ 
  ‘Ý^rsAp¡dp„ h¥qv$L $dpL£$qV„$N“u Akf“u QQp® L$fp¡. 16

A’hp
â. 2.  qfkQ® qX$TpC““¡ ìep¿epres L$fp¡. k„ip¡^“ fQ“p“p âL$pfp¡ kdÅhp¡ : Dv$plfZp¡ kp’¡ k„ip¡^“pÐdL$, 

hZ®“pÐdL$ A“¡ L$pe®L$pfZ k„ip¡^“. 

â. 3.  X¡$V$p âp¡k¡tkN A“¡ X¡$V$p A’®OV$“ kdÅhp¡. L¡$ÞÖue hgZ“p ‘Ngp„ A“¡ rhM¡fZ“¡ ‘Ngp„“u QQp® L$fp¡. 16
A’hp

â. 3.  Ap„sffpóV²$ue dpL£$qV„$N“u âL©$rs, AhL$pi A“¡ r“Z®e“p ‘qfbmp¡“u QQp® L$fp¡. cpfsue h¥qv$L$ dpL£$qV„$N 
âZpgu A“¡ Ap„sffpóV²$ue dpL£$qV„$N hÃQ¡“p k„b„^“¡ ep¡Áe Dv$plfZ kp’¡ kdÅhp¡.

â. 4.  õ‘^p®“p ‘pep A“¡ ‘p¡V®$f“p õ‘^p®ÐdL$ v$mp¡“p “d|“p“u QQp® L$fp¡. 16
A’hp

â. 4.   kpdprS>L$ dpL£$qV„$N“¡ ìep¿epres L$fp¡, s¡“u DÐ¾$p„rs A“¡ Dcfsu rhcph“pAp¡ kdÅhp¡. 
  kpdprS>L$ dpL£$qV„$N A“¡ h¥qv$L$ dpL£$qV„$N hÃQ¡“p k„b„^“u QQp® L$fp¡.

â. 5.  õ‘^p®ÐdL$ rhíg¡iZ kdÅhp¡. õ‘^®L$p¡“¡ Ap¡mMhp A“¡ rhïg¡jZ L$fhp“u ‘Ý^rsAp¡“u QQp® L$fp¡. 16
A’hp

â. 5.  Q¡“gdp„ a¡fapf“u QQp® L$fp¡.  dy¿e Q¡“g rhL$ë‘p¡“p r“Z®ep¡ A“¡ d|ëep„L$““u QQp® L$fp¡.
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â. 6.  V|$„L$u “p¢^p¡ gMp¡ (L$p¡C‘Z b¡) 16
 1. dprlsu k„N°ldp„ “¥rsL$ dyØpAp¡
 2. õV²$L$Qf A“¡ A“ õV²$L$QX®$ âñphqg
 3. d[ëV$Q¡“g dpL£$qV„$N rkõV$d k„L$g“
 4. õ“p¡bp¡g “d|“p

ENGLISH VERSION

Q. 1  Answer in brief : 20

 1.  What is Vedic Marketing System?

	 2.		 State	two	benefits	of	integrating	Vedic	values	in	marketing	research.

 3.  What is Causal Research?

	 4.		 Define	Secondary	Data.

 5.  What is Data Cleaning?

	 6.		 Define	Marketing	Audit.

 7.  What is International Marketing Environment?

 8.  What is Multichannel Marketing?

	 9.		 Define	Competitive	Disadvantage.

 10.  What is Trade-Oriented Sales Promotion?

Q. 2.   Explain the relationship between Marketing Research and Vedic Marketing Systems.

Discuss	the	impact	of	Vedic	marketing	in	modern	research	practices.	 16

OR

	 	 	Define	Research	Design.	Explain	types	of	research	design:	exploratory,	descriptive	and	

causal research with examples. 

Q. 3. 	 	Explain	Data	Processing	and	Data	Interpretation.	Discuss	measures	of	central	tendency	

and	measures	of	dispersion.	 16

OR

	 	 	Discuss	the	nature,	scope	and	decision	factors	of	International	Marketing.	Explain	the	

relationship between Indian Vedic Marketing System and International Marketing with 

suitable	example	(Ayurveda	industry).	

Q. 4. 	 Discuss	the	bases	of	competition	and	Porter's	competitive	forces	model.		 16

OR

Q. 4. 	 	Define	Social	Marketing.	Explain	its	evolution	and	emerging	concepts.	Discuss	the	

relationship between Social Marketing and Vedic Marketing.  

Q. 5. 	 Explain	Competitive	Analysis.	Discuss	methods	of	identifying	and	analysing	competitors.	

 16

OR

Q. 5. 	 Discuss	Channel	Modification	Decisions	and	evaluation	of	major	channel	alternatives.		

Q. 6.  Short Notes (Attempt Any Two)  16

 1.  Ethical Issues in Data Collection

 2.  Structured vs. Unstructured Questionnaires 

 3.  Multichannel Marketing System Integration

 4.  Snowball Sampling

___________


