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Answer in brief : 20
What is Vedic Marketing System?

State two benefits of integrating Vedic values in marketing research.
What is Causal Research?

Define Secondary Data.

What is Data Cleaning?

Define Marketing Audit.

What is International Marketing Environment?

What is Multichannel Marketing?

Define Competitive Disadvantage.

What is Trade-Oriented Sales Promotion?

Explain the relationship between Marketing Research and Vedic Marketing Systems.

Discuss the impact of Vedic marketing in modern research practices. 16
OR

Define Research Design. Explain types of research design: exploratory, descriptive and

causal research with examples.

Explain Data Processing and Data Interpretation. Discuss measures of central tendency

and measures of dispersion. 16
OR

Discuss the nature, scope and decision factors of International Marketing. Explain the

relationship between Indian Vedic Marketing System and International Marketing with

suitable example (Ayurveda industry).

Discuss the bases of competition and Porter's competitive forces model. 16
OR

Define Social Marketing. Explain its evolution and emerging concepts. Discuss the

relationship between Social Marketing and Vedic Marketing.

Explain Competitive Analysis. Discuss methods of identifying and analysing competitors.

16
OR
Discuss Channel Modification Decisions and evaluation of major channel alternatives.
Short Notes (Attempt Any Two) 16
Ethical Issues in Data Collection
Structured vs. Unstructured Questionnaires
Multichannel Marketing System Integration
Snowball Sampling
RAN-2108002203050041 ] [2] [ 130 ]

P5312



